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FLAGSHIP PROJECT i
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Academic CEA Festival DNA

Program 29 June — 5 luly 2025 S
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Beyond Food insights

Visitor Participation
4,546 pax.

3,795 pax.
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2023 2024
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Exhibitor Participation
200 Crop.

150 Crop. m

-
*fc" 2023 2024

} i, //‘k{‘-,ooo sgm.) (4,000 sqm.)

* Qe ll

Comparative data from the previous year. beyond

Industry Sector for visiting exhibitions.

| | | |
Restaurant, Café, Pub & Bar | 27.79%

L
Food Manufacturer | 16.63%

Retailer/ E-tailer 14.32%

Education
Distributor, Dealer, Exporter, Importer
Investment
Hotel
Consultation

Trade/ Industrial Organization/...
Department Store/ Chain Store
Government
Media

Trade Association | 0.42%

Other 14.95%

0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00%




Beyond Food insights

Which products or services are you interested in?

technology for food or beverage
Sweet & Snack

Coffee - Tea

Ready-to-eat & Frozen Food
Agri-Product

Meat & Poultry

Alcoholic beverages

Non-Alcoholic beverages

| 15.17%

0.00% 5.00%

6.98%

10.00%

10.69%

9.91%

9.57%

15.00%

15.00%

14.57%

| 18.

10%

20.00%

Comparative data from the previous year. b'eW"d

Responsibilities and engagement of visitors.

Decision Maker
# Co-Decision Maker

N Not Involved
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Periods : Jan — July 2024 eet=te

142,292 143,134

114,706
‘ . 8| Future Food
- & @ =z

1,238,973 |

. -1,109,293 1,003,631

12019 2020 2021 2022 2023

Source: Information Technology and Communication Center, Ministry of Commerce
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Share: 41.8%

Growth: +9%
Funchonal Drink
Sauce
Personalized foods: infant food
Fruit juice

Prebiotic “Yogurts

Share: 14.3%
Growth: +22%

Fruit juice

Dehydrate fruit © citrus preserved v

Sauce
Mueture for bevarage mndustries

Crganic Rige

Share: 10.5%

Growth: +9%

Sauce

Dehydrate froit

Preparation & Plant-Based Food
Mixture for beverage mdustries
Fruit juice

Herb : Ginger Spice

Share: 10.6%
Growth: +17%

Frint juice

Preparation & Flant-Based Food
Moiture for beverage mdustries
Sauce

Alternative milk
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BEYOND FOOD EXPO 2025
Ep. 3rd

E—@" Show date: 7-9 &9vinau 2568 (3 Days)
@ Show venue: Hall 1, KICE. Khon Kaen
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Beyond the concept

Multisensory
Dining
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Show Theme:

l,ﬂm‘iammomwvs fuszdun1sniuvivavian”

The harmonious blend of unique cuisine, culture, and groundbreaking innovation creates a magnificent and
powerful experience. It not only reflects distinct flavors but also weaves together people and wisdom across all
dimensions. This journey propels us towards sustainability and infinite growth, unlocking new possibilities and inspiring
a bright future in the world of food. Every bite and every experience is a step towards profound transformation.
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Mood & Tone:

Elevate your experience. Innovating through cultural Catalyzing connections,
é’u:‘faﬂszaumsaiﬁmﬁamﬁmfnm wians fusion. . inspiring fresh perspectives.
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Pillar 1 : AsuauNg I uAUNATUIaE ¢

“Integration with technology” “3‘&/& g
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3 IIars of Beyond Experience

Pillar 2 : wilaisgaunisaigusgaai
“"Beyond taste experience”

« FuhsuanTaduAFLLUATLI9RS umsidiusinludunau
ANTRHIIFITADINIT NTANENAALIAITNIUDINRIAN U LLRE
NSRUNRINOAUIFI

Key Player : &unau “3a dusuitianddaslusduuy workshop
n3a nsdsenia aalusiu

TFPA«

Thai Food Processors' Association
dnANgranamsiniagy

THAI FUTURE FOOG TRABE ASSOCIATION
anaumsimatmsauiaalne
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3 Pillars of Beyond Experience

Pillar 3 : LfanTavdndnealvinvdulvizanaaasdy
UINTFIUTEAULRA

“Connecting local identity to align with
global standards.”

Pillar 3 Concept : ansultguazdaya GI product ( Thai
Geographical Indicator) tiWata3aumMUWIANFIRTUNT
gvaan MLdua way aaulang Food — Soft Power
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Show Highlight ¢

4_‘0#‘{"‘/" »
Innovation Showcase
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*Design not yet finalized
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Show Highlight
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Show Highlight
Experiential Food Tasting
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Business Matching &
VIP Networking Lounge
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Exhibitor 's Profile

Food & Beverage Food Innovation & Tech Providers
« Jagadu/drunsn — Food ingredient & seasoning . 1A%293n3n1swén - Food Machinery

« a111s5nsaulgy - Ready to Cook . A3aviiaduraanuazaIn - Food Equipment

«  211sNIaNsulseniu - Ready to Eat * UIRN55ua115 - Food Innovation

+ amsuzAuLy - Frozen Food * U5A1561Ua1N5 - Food Service

- A3adfuuaanadas - Alcoholic Beverages « 1U3n15AUNSUURY - Transportation Services

- a3a9dnlifiuaanagdas - Non-alcoholic Beverages « Hlusnseunalulad - Tech Providers

¢ 2IMIIANNANTAAUINIS - Nutritional Food - waluladnivnisaaia - MarTech

. Jaafunfigrunanannyiasdiu - Hyper-Local Ingredients « lWuINTuBUE L3NS - Service robot providers

. MsnuauANEedu - Sustainability consulting
provider
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Show Strategy P

1. Showcase standout features to engage key
stakeholders.(exhibitor / visitor/buyer/ association
related/ Government supporter)

2. Key Target exhibitor
« Government Subsidy both local and Center
« Key Player in Food industry

3. Empower local businesses by showcasing regional
products as key highlights.

« Famous restaurants (Michelin-rated in Isan).
» celebrated chefs from the region.
« Influential local personalities.

2024

SEYOND o o~
EXPO2025 1 #*




Show Strategy

1. TusTutfunasdaiguafims:

- Early Bird rate (ada3911in)

- Loyalty Customer Rate (an@1tnn)

- Newcomer (gnaTu)

- Referral program (Friend get Friend)

2. Government Proposing :
- MOC

- &8

- TCEB

3. Sales Agent ( Local & Inter)
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Marketing Strategy

Prolonged billboard
for greater impact.
ULNEUTLALININIG
T Billboard tWana
AAUTUNUINTU

" CLICK HERE

BILLBOARDS AVAILABLE

Early Bird
Promotion to
encourage faster
sales closing.
TusTuu Early Bird Price
Lwansymu‘luﬂ@nﬁmﬂ
a5 fedu

Longer ad
on Facebook
and Instagram for
increased visibility.
ALNETTELLIN LA B UL
Facebook tay Instagram
Lwaqumsuaomu
mmnmu

Join the
roadshow
activities with
experts, focusing
on SMEs
TINAINITNLIA TATAY
Q”Lfilmmzuu LHULINTNRN
SMEs
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