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GOVERNMENT SUPPORT I

Under the Patronage of H.E. Sheikh Mohamed bin Abdulrahman bin Jassim Al Thani, Prime Minister And Minister Of Foreign Affairs,
represented by H.E. Sheikh Mohammed bin Hamad bin Qassim Al-Abdullah Al-Thani.

H.E. Sheikh Mohamed bin Abdulrahman H.E. Sheikh Faisal Bin Thani H.E. Mr. Saad Al Khariji
bin Jassim Al Thani Al Thani

Prime Minister And Minister Of Foreign Affairs Minister of Commerce and Industry

Chairman, Qatar Tourism

04 | www.qgtmgatar.com



AR

90.8 B QAR

Travel and tourism
total contribution
to GDP

102.7 B QAR 334,500 6.7-7.4M QAR

Expected International Estimated number
visitors spending of jobs supported by Estimated range of
reach by 2028, the travel and visitors by 2030
9.1% annual increase tourism sector

Ref: https://wttc.org/news-article/travel-and-tourism-set-to-add-a-record-qar-81-bn-to-gatars-economy

www.gtmgatar.com | 05



1 QTM 2024 INAUGURATION

Qatar
Government
Entities

UNDER THE PATRONAGE

REPRESENTATIVE OF
THE PM

STRATEGIC PARTNER

FOUNDING PARTNER

06 | www.gtmgatar.com
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THE PRIME MINISTER AND MINISTER OF FOREIGN AFFAIRS,

H.E. SHEIKH MOHAMED BIN ABDULRAHMAN BIN JASSIM AL THANI

MINISTER OF COMMERCE AND INDUSTRY,
H.E. SHEIKH FAISAL BIN THANI AL THANI ».

CHAIRMAN OF QATAR TOURISM, pwie
HIS EXCELLENCY MR. SAAD BIN ALI AL KHARJI

CEO OF KATARA HOSPITALITY, ENG. NASSER MATAR AL KUWARI




" VVIP IN ATTENDANCE

» His Excellency Sheikh Faisal Bin Thani Al Thani,
Minister of Commerce and Industry in Qatar (MoCl)

* His Excellency Dr. Hamad Bin Abdulaziz Al-Kawari,
State Minister with the rank of Deputy Prime Minister of Qatar

e His Excellency Mr. Saad bin Ali Al Kharji, Chairman of Qatar Tourism
e H.E. Sheikh Faisal Bin Qassim Al-Thani, Chairman of Al Faisal Holding
* Eng. Abdulaziz Ali Al Mawlawi, CEO of Visit Qatar

* Eng. Nasser Matar Al Kuwari, CEO of Katara hospitality

o H.E Ambassador Mohamed Setri, Ambassador of Morocco

e H.E Ambassador Mohammed Bin Ali Al Ghatam, Ambassador of Bahrain to Qatar
e H.E Mr. Shane Flanagan, Ambassador of Australia to the State of Qatar

e H.E Mrs. Erika Bernhard, Ambassador of Austria to the State of Qatar

* H.E Mr. Paolo Toschi, Ambassador of Italy to the State of Qatar

* H.E Mr. Satoshi Maeda, Ambassador of Japan to the State of Qatar

e H.E Mr. Daniel Tanase, Ambassador of Romania to the State of Qatar

* H.E Jose Rafael Aguero Avila, Daffairs of Paraguay to the State of Qatar

e H.E Dr. Marcelo Gerona Morales, Ambassador of Uruguay to the State of Qatar
e  Consul Mr. Juan Martin Benavides, Consul of Uruguay to the State of Qatar

* H.E Mr. Drago Lovric, Ambassador of Croatia to the State of Qatar

e H.E Mr. Md Nazrul Islam, Ambassador of Bangladesh to the State of Qatar

e H.E Mr. Drago Lovric, Ambassador of Croatia to the State of Qatar

www.gtmgatar.com | 07



QTM 2024 OVERVIEW

Qatar Travel Mart is a leading platform for the global travel and tourism industry, showcasing trends in
Sports, MICE, Business, Culture, Leisure, Luxury, Medical, and Halal Tourism.

The event positions Qatar as a key tourism hub, connecting international buyers with DMCs, hotels,
tour operators, and more.

10,678

VISITORS

62

COUNTRIES

300

EXHIBITORS

{ FACTS& \ .
@ FIGURES | D TOUI?SM

® o000 0 0 BOARDS

349

INTERNATIONAL

BUYERS

39

CONFERENCE
SPEAKERS

FAM TRIPS

14,670

GROSS EXHIBITION
SPACE

vw.qtmgatar.com
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VISITOR PROFILE BREAKDOWN

B Qatar
W Tiirkiye
B Morocco

B Russia

Saudi Arabia
HIndia
B Georgia
u Other

M Travel and Tourism

M Leisure & Holiday Travelers
B Tour Operators

B Travel Agents

M Buyers

M Investors

B Entertainment
Government Sectors

¥ Real Estate

B Families & Travel Enthusiasts

M Health Service Providers
M Travel Media and Publication

B Wedding Planners

www.gtmgatar.com | 11
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Recomending
QTM to friends
or family

Planning to
Attend Next Year
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No Issues During
The Exhibition
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m Qatar m Tanzania
B Russia m Turkiye
m Korea m ltaly

m South Korea m France
m Morocco Hungary

EXHIBITOR BREAKDOWN

m UAE

E India

m United Kingdom
m Saudi Arabia

m Other

I Hospitality
M Tourism Boards
M Travel Agencies

M Travel & Tour Operators

[ Association
HDMC
M Embassies

M Transportation

B Entertainment
M Cultural & Educational Bodies
M Banks & Insurance

M Media

www.gtmgatar.com | 13



EXHIBITOR INSIGHTS

‘94%' ‘87%‘ ‘88%‘ ‘92%‘ 90%

Overall Overall Exhibitors Attained Planning to Exhibit Nextfairs
Satisfaction Traffic Their Target Next Year Staff Rating

QTM 2024'S EVALUATION BASED ON THE FOLLOWING: |

QOO

Exhibition Construction : : 5
Facilities Safety Precautions Operations Cleanliness Security

I v.qtmgatar.com



It's been great participating in gtm's
third edition. This time, we have a
larger stand gaining recognition. We've
had productive meetings with hosted
buyers, embassies, and corporate
houses, benefiting our business.

NADEEM ULDE

General Manager,
Ali Bin Ali International
Travel & Tourism

This is our first time at gtm, and we're
truly satisfied. The event is professional
and well-organized. We've made
great contacts and look forward to
valuable returns. Congratulations to the
organizers!

PASCAL VAN DE MOORTEL
Commercial Manager,

myGo Group

Qtm provides a fantastic opportunity to
W\ meet people, establish direct contacts,
and learn more about what hungary
has to offer. | definitely recommend
participating in this event.

NIKOLETT HERVAI

Event and inbound
Product manager,
Otp travel

We're honored to be part of gtm.
This platform allows us to network
globally and promote tanzania as a top
destination. Our booth has attracted
many visitors requesting valuable
information.

NASSOR H. GARAMATATU

Marketing officer,
Tanzania tourism board

This is our first time attending qtm, and
it has been a fantastic experience with
a great first impression. We had many
meetings with potential travel agencies
and clients and we're optimistic that this
will lead to successful collaborations

EMANUELA UGUREANU
Senior Sales Manager,
Intercantinental Beach

& Spa & Residence

It was a fantastic first experience
at QTM in gatar. | connected with
many dmes, and the networking and
connections were exceptionally well
organized.

MADHUBABU N. SINGANI
Event and Inbound
Product Manager,
OTP Travel

.“

GIUSEPPE VINCELLI

General Manager,
InterContinental Madrid

|'ve noticed tremendous evolution in
both the quality of attendees and the
professional connections made. QTM
is the perfect platform for bridging
the east and west, with agents and
intermediaries from all over the world. -|'|

TONY KALDAS

Director of

Partnerships -

A

A

abia & Africa,
alo

| highly recommend participating in
qtm. It's a great event where travel
companies can meet and discuss
potential partnerships.

www.gtmgatar.com | 15




QTM 2024 CONFERENCE

Qatar Travel Mart 2024 conference featured an impressive lineup of 55 speakers.

The conference provided valuable insights into the future of tourism, fostering

innovation and collaboration across the industry.

3-DAY CONFERENCE:

DAY 1 - MEANINGFUL EXPERIENCES

Crafting meaningful experiences: cultural heritage and experiential 365 tourism

DAY 2 - FUTURE OF TRAVEL ]

Innovating the future: sustainability, technology, and skill development in tourism

DAY 3 - SPORTS AND HEALTH

Health, wellness, and sports: exploring diverse paths to well-being in tourism

L E AN

12024 |

PAMNEL DISCUSSION

REVIVAL OF TRAVEL - A FOCUS ON SEASONALITY
AND THE DEVELOPMENT OF 365 DAY VISITOR STRATEGIE

|£\;.
ol

.gtmqatar.com
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DAY 1 - MEANINGFUL EXPERIENCES

Key Topics

e Cultural heritage and authenticity

Sustainability in tourism

Meaningful and experiential tourism

Community engagement and collaboration

Year-Round tourism and innovation

Culinary tourism

Main Takeaway

The discussions underscored the need for
tourism stakeholders to focus on sustainable,
culturally rich, and innovative strategies to create
transformative travel experiences. By preserving
authenticity, engaging local communities, and
prioritizing sustainability, destinations can craft
experiences that resonate with travelers on a
deeper level, while ensuring long-term benefits

for local economies and environments.

QTM 2024 CONFERENCE KEY TOPICS

DAY 2 - FUTURE OF TRAVEL

Key Topics

* Sustainability as a core principle

Technology and innovation criving progress

* Empowering communities

Education and skills development

Cultural heritage and climate change

Main Takeaway

Day 2 underscored the interconnectedness of
sustainability, technology, and skill development
in driving the future of travel. By embracing digital
innovations, prioritizing eco-friendly practices,
and fostering inclusive community engagement,
the tourism industry can build a more resilient
and forward-thinking ecosystem.

These insights set the stage for actionable steps
in reshaping the tourism landscape to address
emerging challenges and opportunities, ensuring
a sustainable and impactful future for destinations,
travelers, and communities alike.

-IJ' ; -J.
DAY 3 - SPORTS AND HEALTH

Key Topics

* Intersection of sports and tourism
 Cultural sports tourism in Doha

 Medical and wellness tourism trends

Main Takeaway

Day 3 at QTM showcased the convergence of

health, wellness, and sports tourism, emphasizing

Qatar’s ability to balance cultural authenticity,
sustainability, and innovation. By leveraging its
rich heritage, cutting-edge infrastructure, and
tailored wellness offerings, Qatar is redefining
well-being in tourism while fostering long-term
social and economic benefits.

www.gtmgatar.com | 17



CONFERENCE SPEAKERS

OR.MARCEL | PROF. JOANNE ' MARC LANNOY HAFSA GAHER DJIBRIL FOFANA NIGEL FELL
BASTIAANSEN SCHROEDER DIRECTOR, BOECKX GENERAL MANAGER, DIRECTOR. SECRETARY GEMERAL PRESIDENT & CEO,
WLO BOARD MEMBER CHAIR, WLO QATAR TOUI | HALAL TRAVEL NETWORK AMFORHT WTACH

- L - .:‘. 18

GIANRICO ' g FATMA SAHIN YULIA ANDRE
POS BONITA MUTONI . MUSSA FATI Ayt BORG
asussm. M.JIE R, ' U"'N Dﬂt Fw&h‘:ﬁw mﬁ mmr_u mmmvcglm ruuounstm BEACH
EXCELSIOR HOTEL GALLIA CARLTON CANI | ool ot FOR TOURISH DEVELOPMENT ALMATY TOI ESCHT & VILLAS

GIUSEPPE SHEIKH
VINCELLI AHMED AL THANI NADEEM ULDE TONY KALDAS

GENERAL MANAGER, DIRECTOR OF PARTNERSHIPS
GENERAL MANAGER, vl TRAVEL & CARGO RESEARCH. TMUNICATIONS,
INTERCOMTINENTAL MADSID: g f KATAMA A & & _ | ARABIA & AFRICA, ARALD

v.gtmgatar.com



CHRIS FLYNN

EXECUTIVE CHAIRMAN,
WTACH

JAOUAD SEIHI

GENERAL MANAGER,
TAZI PALACE

SENIOR DEBATE |

INSTRUCTOR,
CATAR FOUNDATION

DR. KAMILLA
SWART-ARRIES
ASSOCIATE

HEKL

CHRISTIAN

MANAGING DIRECTOR,
RAFFLES SINGAPORE

DR. 5. DUYGU

SEVER-MEHMETOGLU

POSTDOCTORAL ASSOCIATE,
CMUa

ENG. FAHAD EERAHIM
J. MUHANA

DIRECTOR OF STRATEGY, -
QATAR OLYMPIC COMBITTEE

PROF. DR. LUUN
JANE ZHOU

EXECUTIVE BOARD MERMSER,
WL

ASSISTANT PROFESSOR,
CLATAR UNIVERSITY

NEIL MACOMISH

DIRECTOR & FOUNDER,
MA ARCHITECTURE

NEIL MACOMISH

DIRECTOR & FOUNDER,
MA ARCHITECTURE

DR, ALEKSANDRA SASHA
GARDAVASEVIC-SLAVULIICA |

FORMER DEPUTY M
TCURISM FOR MONTEN

DR. MOHAMMED
RASHID M A AL-SULAITI

LEAD RESEARCHER,
QATAR FOUNDATION

www.gtmgatar.com | 19



TOTAL s
SPEAKERS Ky

HOURS / 5 5 \ KEYNOTE

OF CONTENT PRESENTATIONS

26 13

24) (11

INTERNATIONAL
SPEAKERS PANELS

ll PROF  LLUN
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1 QTM 2024 GLOBAL VILLAGE

[M2024

The cultural village at Qatar Travel Mart 2024 featured 3¢ Toavel Mot
diverse performances celebrating global traditions e

COUNTRIES SHOWCASED THEIR CULTURAL
PERFORMANCES AT GLOBAL VILLAGE

1
Qo=

MOROCCO RUSSIA THAILAND
INDIA POLAND CUBA KAZAKHSTAN

Iﬁ @
DOMINICAN
REPUBLIC INDONESIA KYRGYZSTAN

www.gtmgatar.com | 21




& ‘
349 2441 59 Fa

TOTAL FACE-TO-FACE COUNTRIES .
INTEEATIONAL AT

5% 2%

COUNTRIES OF
HOSTED BUYERS

SECTORS OF
HOSTED BUYERS

mUAE m Kuwait = United Kingdom = Morocco = Pakistan mTravel & Tour Operators ®Investors
® Saudi Arabia W ltaly w Algeria m Tanzania Philippines mKenya . .
m Travel Agencies B Entertainment
® Bahrain ® Oman = Nigeria ® Indonesia H Spain ® Maldives
— :
¥ India ® China ® France ® |vory Coast ¥ Tunisia ®Yemen Transporiation mRMC
m Tiirkiye m Uzbekistan m Egypt m Japan ® Vietnam m Other ® Real-Estate Developers WEvent Management
m Russia m Jordan u Lebanon = Nepal = lran m Miscellaneous mReligious or Pilgrimage Travel Services

.gtmgatar.com



QTM 2024 ACTIVATION

QTM Hosted Buyers Networking Event at Waldorf Astoria

The Networking Event, served as a significant platform for fostering high-level connections and

collaboration within the travel and tourism industry.

The event brought together prominent hosted buyers, representing a diverse range of international
markets, to engage with key stakeholders from tourism sector. Attendees had the opportunity to build
relationships, discuss potential partnerships, and exchange insights in an elegant and conducive

networking environment.

This exclusive gathering highlighted the strategic importance of QTM as a facilitator for meaningful
industry interactions, further solidifying its role as a premier event in the global travel and tourism

calendar.

www.qtmgatar.com | 23



Qatar Travel Mart 2024 Pre-Opening Event: A Remarkable Gathering at Hilton Salwa Beach Resort

: ) ]
Qatar Travel Mart 2024 pre-activation event, hosted by Katara Hospitality at the stunning Hilton Salwa Beach Resort, was an unforgettable experience. Rl _

From breathtaking views to impactful networking, the event set the stage for excellence.

With 200 attendees, including 20 media representatives and influencers, the gathering brought together an exclusive mix of hosted buyers, VIPs, and tourism

board representatives. This remarkable prelude to the main event highlighted the unparalleled opportunities Qatar offers as a leading travel destination.

ﬁ"h '2024

& atar Travel Mart( triro eoit
j..i.n.u.”j ?(}LLL“;.U _7—53..1_” )_Laé‘__..b).n.a

Qatar International Exhibition for Travel & Tourism

.gtmqatar.com



3 QTM 2024 RECEPTION

Qatar Travel Mart 2024 Reception: An elegant evening at Raffles Doha el

80

INTERNATIONAL
BUYERS

240 62

TOTAL ATTENDEES COMPANIES

EMBASSIES
REPRESENTATIONS

www.gtmgatar.com | 25



The QTM B2B Matchmaking tool and App is a platform that facilitates connections between exhibitors and buyers. "}‘h

These tools enable participants to schedule meetings in advance, access interactive floor plans, stay updated on event activities, and access

conference agendas and sessions.

It was hailed as a great success landing 4452 B2B meetings and ensuring profitable deals for those attending.

Welcome

[l 25 - 27 NOVEMBER 2024
@ 10AM - 7PM
,& DECC - DOHA, QATAR

MY DIGITAL BADGE MY SCHEDULE

SCAN A BADGE FLOORPLAN
EXHIBITORS HELP/FAQ
SPEAKERS

CONFERENCE

PARTNER & SPONSOR

STRATEGIC PARTHER FOUNDING PARTNER

_ visit ]

g . ] ar : —

PARTNER & SPONSOR

€ Back My Badge

'TM2024

atar Travel Mart{Teiss iaifion

25-27

NOVEMBER

2024

visit
QATAR

TITLE SPONSOR

@

MOROCCO

HOTEL PARTNER

[Hilton]

FOR THE STAY"

OFFICIAL DMC

NAAAS

EXPERIENCE QATAR

OFFICIAL FREIGHT

I3CC

Logistics

ASSOCIATION PARTNER

L o

aally Tl g 1 53 oy

Cartas Intemational Bxnibition for Travel & Tourisem

Amine Chorbel

web dev at NextFairs

TIOM 10 AM 0 T M
2 DECE - DONAGATAR

OFFICIAL INSURANCE
-
2IC

ADVENTURES PARTMERS

TR

DpOHASUS

CONNICTIVITY PARTNER

-
-‘ EXHIBITOR

=

3

A.Enes Tekcan
ICOT Consultant

Alexandra Streltsova
Representative for Central A..
Tourism Board of Dominican..

Alioune Gueye
Cen
LAFRIQUEQUIDSE

. Annie Altunyan

N

Experiences Curator
1001 Experience Qatar

Ayman Al Qudwa
Falcon Travel

Bonita Mutoni
Chairperson
Rwanda Tours & Travels Asso..

ar a

vw.qtmgatar.com




MARKETING HIGHLIGHTS

EMAIL CAMPAIGNS DIRECT MAIL WEBSITE ?ﬁc?

=l = =
27K+ 1,800 35,183

VIPS WITH HARDCOPY TOTAL VISITS
REACH INVITATIONS

MEDIA PARTNERS SHOW CATALOGUE OUTDOOR ADVERTISING

20 1,200 60

www.gtmgatar.com | 27




* 7 DIGITAL MEDIA HIGHLIGHTS

22.8M+ _

TOTAL
IMPRESSIONS

M+

PROGRAMMATIC
DISPLAY
IMPRESSIONS

1M+

LINKEDIN
IMPRESSIONS

1M+

INSTAGRAM
IMPRESSIONS

5M+

FACEBOOK
IMPRESSIONS

2M+

TIKTOK
IMPRESSIONS

4AM+

SNAPCHAT
IMPRESSIONS

832K

YOUTUBE
IMPRESSIONS

w.gtmgatar.com



PRESS RELEASE

150M+ REACH IN PRINT MEDIA B

@ 131 PRLS OVERALL COVERAGE (PRINT & ONLINE)

TOP PUBLICATIONS FEATURE QTM

..............

@alptd | | peniiisila

GULF - TIMES

www.gtmgatar.com | 29



MEDIA CLIPPINGS

QTM 2024 to kick off tomorrow oqatartravet

Qatar Travel Mart 2024 aims to position Qatar as a central travel and tourism hub ~ V[art 2024 setto

UNDER the pat

¢ of Prime Minis-
ter and Minister of Foreign Affairs HE
Sheikh Mohammed bin Abdualrahman
hin Jassim Al Thand, the Qatar Travel
Mart (QTM) 2024 is set to kick off on
Monday at the Doha Exhibition and

Convention Center (DECC).

QTM 2024 aims to position Qatar as
a central travel and poaricm hub, stimuy-
isting the country's growing tourism

Qatar Travel Mart 2024
set to start on Nov 25

o

ader Fw patronage of HE
the Prime Minisier and

Sl
rabman bin lessim al-Thard, the
Qatar Traved Mart (TM) 2004 b
st to officially lsunch leter thas
mamtl with Ibe vent cepamisers
mmhnglhrmmrm

spoesbars who Wil [y 4 bey
mh nnulm;!hu 'y euliRion
the an.t and tmost fnspact fal i

me wvent will Exie place from
Nov 2517, ot thw Doha Exhistion
enif Comvention Cester (DECC),
and peoanises B0 be & Lesdwask
eaxhibition for the travel and bour-
s industry, both reglanally and
gobally. The Highly anticpated
third pditicn of UTM is organised
by NaXTiaize for Exiubitivas sl
Confurersa.

VitlE Qetar has besn confirmed
b the “Sntegc Partnar, Kitan
Heapilality’ s the Founding Past -
| and Vinit Monoooo anthe Title
Spomsar' of (TN 7004, nwindore-
ing thefr comitment to mpport=
ing (latar's growing ourism sec-
tor, Thels invalvemont kighlights
the impoetanca of colluboration in

driving forwand (gatar's amistions
toueritm wision for 203

“Katars Hespitality s benoured
o reburn as the foamding partner
af TYTM far the third consac
ﬂn m ) rurin:nhlp 1rn. -

Amulhm-prmmwmnfwum

Cgtar's

commimet to prooling Mo-
rocr's ticls heritage and Hrers
toorim efferings, while fomter-
g deeper cullura] consections.
W lock forward {0 sharing car
e experiences snd expormg
new opportunities for collaboes-
ton with Industry hader af this
eestighous eame

Parthermare, (JTM 2024%
indestry suppost i further ec-
opnieed with global partmen:
the World Leisure Organisstion
(WL} mi “Conference Partner,
Wirld Toarsm Assockition for
u.vm and Heritage (WTACH)
Partner’ = well

“Together, we are beilding 3
Tegary {ut will Emepére fudey grn
erations mnd elevatr Cuimr's role
Ve werrlel stuge.” Batars Hoapl
tality caid i @ stabemment

MTO Mid-

n:mmt o mmw the nmwnc
heazy hospitality in (atar and
buyeod. This event provides an
irvaiusble plstiorm to showcae
our viskan of excelleier, fsovi-

1 4 promier gobal destisation.
W extwnd oor heartfelt thanks to
Neextfainy, Vit Qatar, and all key
stakabichden fof thell exeptonal
collaboration and Whared dedies -
i Yo e growth and secons of

dlle East and India Director said:
*Marooso is proud to be the title
spommor of (TM 2024, & oppor:
tunity to further strengihen the
ties rbuspen Moroeco and Gutar,
with tbe celebration
of 1w Cutar-Moocsa 1004 Yeur
of Culture, which -u;hw. te
shared cultuzsl values and hiv
toeical bomds betwen o twe nia-
thons. The partnenship with JTM,
et af e *Light in Action® trat -
oy, Undenscane our LIeaveTing

u AMFURHT, who are the Wostd
Asociation for B and
Tousisam Edueation and Training
a8 hsselatlon Partner!

This year's QTM will featusy

o0 pasticipating centries, 300
eabiblioes, and an expacted at-
tendusce of 1000 visiton, TM
2024 B wet 10 wupass previows
il dons i berua of scaly snd kn-
et

The exizibition will showcase
aeven dedicatod sectars, Baslaees,
Ly, Lisury, Modieal, Cultvr-
al, Sports, and Haldl Towriom,

seale was emphasized with Qatar Tour-
Bsm's recent announcemsent that the
number of visitors by the end of Octo-
ber 2024 had reached a new high of 4
million, matching the total visitor count
for 2023

This year-to-date total represents
a 26 percent increase in international
visrtors compared o the same period in
2013

S0

Visit Qatar bas been confirmed as
the ‘Strategic Partner’, Katara Hospital-

ity” as the "‘Foundi
Morocon as the “Titl

Partner’, and Visil
Sponsar” of TM

2024, reinforcing thelr commitment
to supporting Qutar’s growing tourism
seclor, Their involvement highlights the
importance of collaboration in driving
forward Qatar’s ambitious tourim vi-

sion for 2030,
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third edition of
Imla Travel Mart
{QTM) 2024 & ex-

pected to bring together 300
uxhilitoes from 60 coun-
tries from November 25-27
ot the Doba Exhibition and
Canwention Centre (DECC).

This year's thente, “Dis-
sowr  Places, MI! anid
Cultmres]

QTM 2024% commilment
1o showcasing the diverss
tapestry of global tourism
offeriyn while highbphting
Quitar’s umique position as a

tronsge and guidsnce of
HE the Prime Minlster and
Minister of Foreign Affairs
Sheikh Mobhartmed bin Ab-

Visit Qatar CEQ engineer
Abculaziz Al al-Mawhawi
naid: *“This exhibition is ex-
resnely ilq:\u:l.mt to the

Engineer Alsdulaziz Al
M awt

events, an imsportant means
by which we will fulfil owr

destination in the Middie
East by 2030 snd meaching
i visitors.™

QTM 2004 s set to be the
blggest edition yet, festur-
m‘mdodtmdpmdmx
sectors:  business,
Jusury, medical, rullunl.
sports, and halal tourtsam.

also gxpects 11,000 wisitors
across the three-day event,
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across B2B and BAC entities,

“Visit Qatar recoguises
the Mootings, Incentives,
Conferenced, and Exhibi-
tiois (MICE) industry &
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& gic goals,
After “leisure! MICE is the
secotd tost Emportant pil -
Lar driving growth in Qatar's
fourisen sector. By bnvest -
g in world d.na fncilitb!
nd venues we
to host large-scale gln!n:l

thon of the global travel in-
dustry and provides nq:h
room for networking and

showcasing.
A hrj IMI.IH.I‘:I of this

This  programme  siondfi=
cantly enhances the

noss pobentisl of the mart,
facilfiating Myh-valve con-
rectlons hetween exkibitors
and serious ¥ bayers.

aMA industry in line with Qatar National Vi- ¢ The highly an m(ﬁ:r‘d Ih‘l(r% d::m
BOMA sion 2050 (QNV). of QTM is organ y NeXTiairs b al( d
Qatar's growing appeal on a global  Exhabitions and Conference, re recor S

and our other initistives,
we strive bo drive progres,
shape the future of the in-

dustry, and contribute siy-
rificantly to Qubar National
Vishon 20307

The events strategic
partnership with Visit Ga-
tar and its alignment with
Quatar Baticnal Vision 2030
wrsure high-level !ndlutry

portunities for business
development and invest-

lem goal 10 welcome mone
than trmn visfors a year by
20%0 have resulied in secur-
ing major events such as the
Asiaz Games i 2030 and a
B0-ywiir partnership starting
Z0T3 with Forenala 1,

slated for February
13- ‘0.ulﬂl’.ub!|hl|-ll'l
ext technology event in the
world, altrucling pova-
s, vty pre, and in-
dustry ) 3

.gtmqatar.com
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Qatar Travel Mart kicks off tomorrow

QTM Day 2: Focus on impact of
technnlogy on tourism sector

THE sevensd day of Qatas T
el Mant (QTM) 2024 cond
ed with resotnding swoness,

fraturing engagh

pend the
fuure of travel and torismn
With maore than exhils.

out of industry professonals.
QTM 2624 continues to wild-
iy Qatar's position me & ghobal
S

The second days events,
chaied by Prof Joamne
Schroeder  from  Vascourver
Island University and World
Leisure Orpanization Chalr,

focused on ‘lnnovating the
future. sustabnabidity, Sechonh
skill deveiopmest in

i
Ky sessions inchded Thi-
ital ated Srosart Tonteiean” where
waperts discussed how AL laT,
and dsts-deiven sshitions ste
enbuicing  persasalisation
asd promoting nuunullll.lh
in tranel & Shills
and Fdncation in Yﬂﬂm'
with & pasel emphassing the
impartance of updkilling and
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shiipn 0 mewt vlving. e
demands;  Sustainable
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discussiog best practices for
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Salem Al Mampal, OIC
Girowp CEO, said: “Qutar |
sumnee Grosp (QIC Group,
QIC) in prowat ) spenmoe the
Qutar Travel Mart 5014, an
Fvent pomed 1o poiifion (o
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QTM 2024 RECAP VIDEO

SCAN THE QR CODE |
TO VIEW THE QTM 2024 RECAP VIDEO
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 GALLERY - QTM 2024 PRE-OPENING EVENT
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'EXHIBITOR RECOGNITION

THE NEW FACE
OF TRAVEL
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| ORGANIZER'S MESSAGE

A

On behalf of NeXtfairs, | would like to extend our heartfelt thanks and appreciation to all those who contributed
to the success of Qatar Travel Mart (QTM) 2024. This year, we were proud to welcome over 300 exhibitors from
62 countries, 319 international buyers, and 10,678 visitors, all of whom played a key role in making the event a
truly memorable experience.

QTM 2024 was a dynamic platform where industry leaders gathered to discuss the future of tourism, with a focus
on emerging trends in sustainable tourism, technological advancements, and cultural tourism. Qatar’s leadership
in these vital areas was evident, and the event provided invaluable opportunities for both local and international
exhibitors to showcase their innovations and forge meaningful business partnerships.

We are immensely grateful to our Strategic Partner, Visit Qatar; our Founding Partner, Katara Hospitality; and
our Title Sponsor, Moroccan National Tourism Office, whose support has been instrumental in elevating the
event's global profile and fostering international cooperation.

A sincere thank you to all our exhibitors, speakers, and attendees for your dedication and participation. Your
collective efforts are at the heart of QTM's success and continue to drive the growth and innovation of the travel
and tourism industry.

As we look to the future, we remain committed to shaping the tourism industry and contributing to Qatar’s National
Vision 2030, where tourism plays an essential role in the nation’s success. We look forward to welcoming you to
future editions of Qatar Travel Mart and continuing our shared journey toward a brighter, more connected tourism
industry.

Sincerely,

Rawad Sleem
Co-Founder & General Manager
NeXTfairs

.gtmgatar.com
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ORGANIZING COMPANY:

R
NeXTairs

CONTACT US FOR SPONSORSHIP OPPORTUNITIES

NADER ABBASS REHAM NASR Al Jazeera Al Arabia Street,

Portfolio Director Senior Project Manager Al Hattab Holding HQ1, Doha, Qatar,
E-mail. nader.abbass@nextfairs.com E-mail: reham.nasr@nextfairs.com P.0O. Box 4810

Mobile: +974 6695 BB44 Mobile: +374 5055 0640
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